KYICE 24 KLANG YIWU FRIENDSHIP CITIES INTERNATIONAL COMMODITIES EXHIBITION
& YIWU FAIR @MALAYSIA
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Exhibition Date B, HHf : 5-7.12.2014 Exhibition Venue B Hith : GM Klang Trade and Expo Centre (GM Klang 52 3 A& i F.0y)

Show Time B KA : 9.30am-5.00pm
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Jalan Kasuarina 1, Bandar Botanic Capital, 41200 Klang, Selangor Darul Ehsan, Malaysia.
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Foreign & Oversea Chinese Affairs Office of Yiwu Municipal
People’s Government
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Yiwu Federation of Industry and Commerce
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Yiwu International Commodities Fair Co.,Ltd
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' - B4AEOBHHBRS X Port Klang Free Zone Sdn Bhd

| 3533 E / Venue sponsored by:

WWW. klangylwu org



BANERE, BEEADRATEERS, URAREMAMSELOLRESERY, TRABRHEANER TS, AHERA. DE. BF
 BHBRAEZ=22Z A\OBEHHHHHFR; EES5ERNZMERBEABPENESSS, RAMNEHFHRRUTRFREXE
FrEmm AR AS,

We firmly believe that as the leading port city of Malaysia and an important hub for logistics, import and export trade of the
region, Klang can become the gateway for business people to enter the global market, especially the South Asia market which
has a combined population of 2.2 billion comprising, ASEAN, India, Middle East, Australia and New Zealand. By joining forces,
Klang and Yiwu, China’s internationally well-known wholesale city for small commodities, can offer immense opportunities for
business people from the two cities and the rest of the world to explore the vast international commodities market.
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Objectives of KYICE:

® To become the most popular and customer value-added
commodities expo as the first and only such event jointly
promoted by the local governments of Klang and Yiwu city;
and

e To enhance the competitive edge of Klang as a world-class
port city and Malaysia’s position as the beachhead for
Chinese business people to venture into South Asia, provid-
ing a cooperative platform for Malaysian and Chinese
businesses to connect with foreign enterprises and profes-
sional buyers more speedily and accurately, thereby market-
ing Malaysian and Chinese products to the rest of the world.

Why KYICE?

e |t has built UE its prominence and track record with the success
and favourable response received in the last exhibition;

e It is an interactive and flexible exposition featuring visitor-
friendly Themed Activities such as commodities exhibition
zone, forums and talks, business matching, food cultural
exchanges, benefiting the exhibitors, business people and
the public;

e It is an exposition designed for targeted exhibitors, organi-
sations, multinational companies, international buyers and
chains;

e |t offers reasonable booth rentals , timely exhibition sched-
ule, comprehensive promotion and publicity, and the most
diversified varieties of commodities;

e It has excellent accessibility as the exhibition venue, GM
Klang Trade and Expo Centre is only 8 kilometers away from
Port Klang and 30 minutes from Kuala Lumpur and the Kuala
Lumpur International Airport (KLIA)

Reasons for doing business in Malaysia:

* Business-friendly government policies which offer a variety
of business and investment concessions and convenience to
foreign investors. The wholesale and retail sector has been
actively promoted and earmarked as one of the National Key
Economic Areas (NKEAs) under the government’s Economic
Transformation Programme (ETP). The demand for consumer

oods is immense in view of the rapid population growth
?2.3%) of Malaysia.

e Malaysia is ranked one of the world's top 20 trading nations
and the 16th largest exporting nation; ranked 21 in terms of
competiveness in the world and 5th in the Asia Pacific region.
In addition, it is China’ largest trading partner among ASEAN
na‘ﬂlons and the second largest contributor of intra-ASEAN
trade;

e Malaysia has a sizeable Chinese population (the second
largest ethnic group in the country) which is also the country’s
economic drivers. There is no language or cultural barriers
for business people from China to do business here. In
addition, Malaysians are multilingual and proficient in various
languages such as Chinese, English, Bahasa Malaysia and
Chinese dialects;

e Political and social stability, and ethnic harmony enjoyed by
Malaysia coupled with relatively cheap house prices have
made it an ideal destination for investment and living;

e A good understanding and insight by Malaysian Chinese
business people on the characteristics and demand of
ASEAN and Halal market. The regulations on Halal products
formulated by the JAKIM (Department of Islamic evelor)—
ment Malaysia) have become the global benchmark for Halal
certification, significantly facilitating the development of
intgrnational Halal markets in the Middle East and the world;
an

o Availability of well-developed trade- supporting facilities,
infrastructure  and transportation system; professional
business culture, strict but fair trade rules which provide
comprehensive legal protection to the public and the
business community.
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KYICE 2014 - 2nd Klang Yiwu Friendship Cities International Commodities Exhibition
Advance ASEAN ¢ Toward Middle East!

I | |
IP CITIES INTEN OMNAL MUD
. = e O F -l
' *T'E -=$-

)
|

mbe
ustry

«d by: b4 —— B

-
w B

20134F12H, AE&PELBSES, BE"EEXSHIHLHEREMRE X ESRNDRELR"(KYICE 2013), MGHRIUEW; i
BHBERR, 2014€12A5HE7ABELEGM Klang B S REHL, EHhE2ERES, BRERSATINSH, BOELZHN

BMEXFXEREFEEHNSEARES, RERSEATRNEVHNE, FRIEXSTHIEAURFRAARSRE. BRI RBEA
k25, ARBHSINFRELEVREREIRE. HRLFRAHHER

Followinlg the overwhelming response to the Klang-Yiwu Friendship Cities International Commodities Exhibition (KYICE) organised
by the Klang Chinese Chamber of Commerce and Industry (KCCCI) in December 2013 with the support of the Municipal Council
o¥ Klang, the largest port city in Malaysia, and the government of Yiwu, China’s famous international wholesale city of small
commodities, the Organisers are working to hold the second KYICE at the GM Klang Trade and Expo Centre in Klang from
December 5-7, 2014. The event is expected to be well-received and create enormous business opportunities for participants.

The expo, which is modelled along the famed Yiwu Commodities Exhibition and is fast gaining prominence in the region, not
only showcases the combined strength of small and medium enterprises (SMEs) in the country, but also features businesses

and buyers from Yiwu and other parts of China and the ASEAN region, positivelz driving entrepreneurs from Malaysia and

China to invest and expand their business in both countries, and to venture into t

e global market.
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More excitement in store

The inaugural KYICE held in 2013 received favourable
comments from all quarters. The KYICE 2014 is organized due
to popular demand and expectations and will offer a win-win
formula for business people from Malaysia and China and other
parts of the region to explore and expand onortunities. The
organisers are confident that the second Exhibition will be even
better and more exciting than the previous one.

The first exhibition featured four main themed events which
added to the attractiveness and substance to the fair and
achieved satisfactory results for exhibitors and visitors alike. A
total of 108 Malaysian businesses and 108 exhibitors from
China and other overseas countries took part in the last event.
The KYICE 2014 will continue to adopt the “Theme Zone”
concept in its site layout, featuring a Malaysian Zone and the
International Zone.

The KYICE 2014 will once again feature the Themed Activities
of last year during which interesting talks, summit forums and
seminars were conducted by corporate celebrities and experts
with a variety of interesting topics attracting enthusiastic
crowds.

Another highlight of the 2014 exhibition will offer a convenient
and productive platform for those looking for business invest-
ments or partners. The 3-day business matching will allow
business people to take part in face-to-face exchanges. In the
previous expo, over 1,000 business people participated in the
event.

The KYICE 2014 will continue with the Themed Exchanges. Last
ear a total of 44 food stalls were featured in the exhibition’s
ood Court, offering a wide variety of local favourite delicacies

and culinary delights including Klan? Bak Kut Teh, Nasi Lemalk,

Raddish Cake, Fried Tapioca Noodles, Fried Oyster, and Nasi

Briyani. Visitors were also treated with live performances of

Chinese music, martial arts, lion dance and Chinese cultural

shows while savouring their favourite food. In addition, health

seminar by Traditional Chinese Medicine practitioners, cooking
class, flower arrangement demonstrations, and lucky draws
were held.



SRR / Targeted Exhibitors
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Invite manufacturers, wholesalers, distributors, chain

businesses and service industry companies from Yiwu, all
around China, Klang and ASEAN to participate as exhibitors.

B£4XKEH / Exhibition Highlights
* FHRK: HmREENRE
WIRFHE R E RIS R, RERHIENERRE.
Themed Areas: Product exhibition
To ease navigation through the huge expo grounds,

exhibitors will be grouped according to themes such as

domestic products and International Pavilion.
o TRUEDN: BIEILIR

Activities Highlights : Seminars and summits
o TR BWEXIAHK
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Themed Business Matching: Business and Trade Negotiation

Focus on attracting new investors and trade negotiation.
Businesses include bilateral investment, distribution,

wholesales, retail and investment for the setting up of

factory.

o TR XU
BENZIAXAFRE. CARBANNERR. FIUFRF
iREES, RADRATFESZHMZ T,
Themed Interaction: Culture Interaction
Culture and art activities, gourmet and tourism activities, to
showcase Malaysia's rich and colorful cultural diversity.

Z Rt / Exhibition Scope

s BRI RRI: B&HER=H.
Food industry and agriculture:
products.

* HEMM: BAEPERR, BRRIEE M, KES M, BFA®.

Foodstuffs, agricultural

Daily household products: Cleaners and toiletries, plastic

and glass bottles products, leather products, cookeries.

o EFHEES: 7 0n, MRS M, FLrReR, KTRATHR, RpHkBI.

Electronic and electrical products: Electronics, electrical

appliances, accessories, lights and lamps, security and safety

products.
o NMiAL: TERE, BRAL, HREAS, VHEYIH, BRaER.

Machinery and hardware: Tools and hardware, building tools
and hardware, hardware for daily use, machinery, bathing
products.

e W BERFSMESRS, /L. ¥R, L. BFHS
 RUSTHERSZURBNTERELZ LIRS, BE. EriRE
B 1$T§\ %T’)\-’\ i{kﬁ;ﬁ:\\ ﬁﬁ;ﬁ?\ %i—m}i—l—‘-‘
Service related industry: Communication and information
service, finance, logistics, wholesale, e-Commerce, agricul-

tural supporting services and intermediary and consultancy

services, education, medical and healthcare, accommoda-
tion, food and beverages, cultural and entertainment,
tourism, and property.

R&% 5 / Special Highlights

WFEH S

RERBEWS, MERIREINSR, AAXEREETS.
Walk the world — Focus Asean Market feature product to
international buyer.

B/SUBEI Vb

RHAIRMSRENENME, SIEFHIFES.

Welcoming Cocktail — Promote Buyer-seller interaction
networking

B PR LR E RN

—N—BUEMEKRS, IRMER, —HES.
International buyer activities — One to One Business

Matching Sessions
R ESRRRES
mhEATHENRIEE, BBR2NE, fTH M.

Product Seminar and Presentation

KYICE #I5
ROUBRMZITE, QERABI, TERMAEE.
KYIEC Award — Most Innovative Booth Design Award

S RERIKBFIEE / Exhibitors’ Benefits
HAEAESREENNMMNET E12H:

These key tools for value-added publicity and promotion are
included in the participation package:

Ratem \

g%%“ﬁ HAMMSREIE, 2X%20E, RETIMIK
Show directory - publish exhibitors info and exhibit products,
distribute to the visitors.

KYICE R : )

WS RERRHE LKYICEMY, ERABNNuELERNES
KYICE website links - Buyer can search for more exhibitors'
info in KYICE website.

KYICE / KCCCIFR F#&

BYEFRCESRAAIMNE

KYICE / KCCCIl e-letter - E-letter preview to showcase
exhibitors' products.

SRBNESTRTS

RHEBP IR, LSEENMANEN =M. REEERERE
. RERFMERS.

Exhibitors’ seminars and presentation - Provide effective
onsite tool to introduce and market your product. Equip-
ments for use include projector, screen, and sound system.

SYE R

EIHBAFRHBEBER (BFREBIER) S2REE, MU
Z2RE B.

Visitor promotion - Organizer will provide exhibitors with the
invitation cards (e-version) to assist exhibitors in promoting
your participation.

e LHNELRENSKS

S5EREIRCERFA LT,

Pre-arrange business matching sessions -
international buyers and pursue new market leads.

to meet
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Exhibition Date R A#A : 5-7.12.2014 Exhibition Venue R HiAHHl : GM Klang Trade and Expo Centre (GM Klang 2R 5 A ()
Show Time RBHBFIA] : 9.30am-5.00pm  Jalan Kasuarina 1, Bandar Botanic Capital, 41200 Klang, Selangor Darul Ehsan, Malaysia.

B4 MH*R Cover Area of the Exhibition
BREAEPBIAELK, RERMA3004, BRSISMESAARLL,

The Expo will cover an area of 10,000 sq meters, with more than 300 booths. It is expected to attract more than 50,000 visitors.

%3l Legend
BRESRI 5 ne AR5 Ak
FOOD INDUSTRY & AGRICULTURE MACHINERY & HARDWARE SERVICES RELATED INDUSTRY
B FRR HEM®R
ELECTRONIC PRODUCTS DAILY & HOUSEHOLD PRODUCTS
R{EFmE Exhibition Hall Layout
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2nd  Klang Yiwu Friendship Cities International
Commodities Exhibition & Yiwu Fair @Malaysia 2014

HH#i/Date : 5-7.12.2014
BfiE / Time : 9:30am - 5:00pm
Hrx / Venue : GM Klang Trade and Expo Centre,

Jalan Kasuarina 1, Bandar Botanic Capital,
41200 Klang, Selangor, Malaysia.
A3 / Admission:
s FRFETELAL. REBARER. [LF07-12-14FF 5
TRIR, BHEIL.
The exhibition is open to professionals, traders and business-
men. Only open to public on 07-12-14, register is a must.
* U ERNERLIURRIEEDLMEIL.
Business matching session must register with the organizer in
advance.
s IEANGELIRERE, ENHBNRBELETMIERE
HENIZHIRF
Al visitors must be in proper business attire. The organizer reserves
the right to refuse entry those deemed inappropriately dressed.

B Ri¥1§ / Participation Detail:
o FRAERERL Standard Booth - H#R / Size: 9 sg. meter (3m X 3m)
e RM 3,800 (4 / per booth)
* £7R30BAEIEIIMAL, FHRM 3,500,

Early bird booking before 30th July, RM 3,500 per booth.
PRI FR IR / Booth standard facilities:

o MABIR_(BIESREARBMMMASED) « HE. 2%
KT. T3KSEF 29KAAF 1713 Amp P EE 1 FE K B3R
Fascia board with exhibitor name and booth number, needle
punch carpet, 2 nos. spotlight, 1 no. information desk, 2 nos.
chairs, 1 no.13 Amp power point and rubbish bin.

FOERELLR T IAE M TT R EE
OWFE VSV 3

o &iF /Remark: FAKMABAED2PEAL
For corner lot space, minimum booking of two booths.

Jtith / Bare Space:

o tEMETR / Standard size: 18 sq. meter

e RM 330 & 757K / per sg. meter

. RHARZMASHHE, SRELADFATRAIRY, 2
AR RE. SERBLICRAXRSEENBEME RN
A ERE.
Bare space refers to rental of space ONLY and the exhibitor
will be responsible for their own designs, construction and
furnishings. Exhibitors should note that all electrical
requirements and installation must be undertaken by the
official contractor appointed by the organizer.

o £7R30HAITALT, &F75K RM 300
RM 300 sqg. meter before 30 July for Early Bird booking

IRERER. BRAITXHA / Official Contractor

ES Exhibition Services Sdn Bhd

7, Jalan 1/118C, Desa Tun Razak, 56000 Kuala Lumpur,
Wilayah Persekutuan, Malaysia.

+603-9172 1598 / +603-9171 5598

1§ %EH & / Official Hotel

Premiere Hotel, Klang (42/ 4 Star)

Bandar Bukit Tinggi 1/KSé, Jalan Langat, 41200 Klang,
Selangor Darul Ehsan, Malaysia.

+603-3325 6868 / +603-3325 6869

*BEEGM Klang {X54$#%FE. 5 minute travel distance from
GM Klang.

HIEFK BT SR / Register your participation now with:
BEPERES

Klang Chinese Chamber of Commerce and Industry

Address : 42 A, Lebuh Enggang, 41050 Klang, Selangor Darul
Ehsan, Malaysia.

Tel : +603 - 3343 9289

Fax : +603 - 3344 7362

Email : Klang.ccci@gmail.com / info@kcceci.org.com

Facebook : http://www.facebook.com/kecci
Website : http://kccci.org.my / http://www.klangyiwu.org

i

|

AN
d

EAEm L

Klang Town
BAE

” g | Northport

o
¢ . 1'.'

E4# 0 Rort’Klang
: JEET 2=
KTM RaiIWayTerminaI -2

o AT RFIHKAHMNBEZHEAREHRIBX

ER, HEINE.

o MEBEIFIZRMBAED (NTFABIZ L) , #
NIZHZRITEE; AL, BRUFSHEAAEFBINXIE
i, XBEMRIN, BARBSEMENTE, 2R

« DHESFEH ORERET.

e Situated in Klang Valley of Selangor, the most advanced state
and the most affluent region of the country, Klang is one of
the most developed areas in Malaysia in terms of industrial,
commercial and trade development. It is crisscrossed by an
extensive network of expressways and highways, linking it to
Kuala Lumpur and cities in the north and south. It is only 30
minutes from Kuala Lumpur and the Kuala Lumpur Interna-
tional Airport and is conveniently accessible, especially for
foreign investors.

e Klang is adjacent to Port Klang, the 12th largest port in the
world (located in the heart of Southeast Asia). The port offers
low import and export transLJortation cost and a deep sea
harbour complemented with excellent transportation and
logistic facilities, sound infrastructure and financial services.
This has made it an ideal destination and transit point for
shipping and forwarding companies, importers and export-
ers, and distributors.

B4RELSFHEE N / Profile on Klang Chinese
Chamber of Commerce and Industry (KCCCI)

° 194655H28H 0. 5&IREFET
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® The Chamber was founded on 28 May 1946. It has estab-
lished extensive business network with Chinese entrepre-
neurs throughout the world. It receives investment missions
for various Provinces and Municipalities from China and leads
delegations to take part in overseas trade fairs. KCCCI
encourages local Small and Medium Enterprises to go global
and forms linkages with overseas buyers.

e The Chamber acts as a bridge between Malaysian Chinese
business people and the authorities and through the Malay-
sia External Trade Development Corporation (MATRADE),
invites foreign investors to invest in Malaysia. It strives to
enhance the competitive edge of Klang as a world-class port
city and transform it into an international trade centre,
wholesale city and a regional entrepot.
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